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Remembering Your Impact

What issue did you try to change, or in what situation
did you try to make a difference?

What helped you move the issue
forward, or what actions did you take?

What motivated you to take action?
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Change Maker Bingo

How many points can you get? Circle the things you have done.
You get 10 points for each circle.
You get 10 extra points for each full line.

| have recycled
something old or
bought something
second-hand

| have made a small
choice that is good
for the climate

| have signed a
petition or initiative

| have contacted a
decision-maker
about something
important to me

| have tried again
after feeling
disappointed

I have felt motivated
to make a change

| have helped
organize an event

| have been interested
in a council or
representative group

Total:

MOMENTUM 1 Youth Participation

Handbook (Regional Council of South Savo)

| have talked about a
problem | wanted to
change

| have shared a post
about an important
topic on social
media

| have written my
opinion (for
example, to a
newspaper)

| have worked as a
volunteer

| have voted

| have been in a
meeting to help
Improve something

| have joined a
protest or
demonstration

| have been part of a
club or association
board

points!
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What Kind of Change-Maker You Are?

Most natural for me is
expressing my opinion:
A. Writing

B. Speaking or expressing
myselfin other ways
C.Through a group

| want to see my impact:

A.As a concrete product

B. As part of a change

C.ldon’t need concreteness, as
long as | know things are moving
forward

You got the most answers...

A.You are a Communicator!
Social media posts, advocacy art, or
opinion pieces could be your thing.

B. You are an Everyday Changemaker!
You step in and show that everyone can
make a difference. Demonstrations,
voting, or running as a candidate could
suit you.

C.You are a Group Actor!

Many volunteer roles let you act with
like-minded people. Association or
organizational work could be your fit.

| like being visible:

A. Behind a nickname

B. As myself

C.As part of a bigger group

Preferably:
A.1do it myself, consider options,
and take responsibility alone but

~ o anonymously

B. | do it myself, act sometimes
before thinking, and take
responsibility as myself
C.lactinagroup,and we share
responsibility

Most natural for me is:
A.Doing one project at a time,
step by step

B. Acting immediately and
achieving results quickly

C. Doing long-term, thoughtful
work without one specific
tangible outcome

MOMENTUM - Youth Participation
Handbook (Regional Council of South Savo)
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What makes a place or a community feel good and
comfortable? Add to the “pot” things or ways of acting that bring
safety. Safety can be physical or social.
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Topic:

Less... Should stop...

More... Should start...
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Ways to influencel

Organising an event
Running a programme or
workshop as part of another event

Organising an event
Organising a discussion event

Organising an event
Organising or joining a
demonstration

Organising an event
Organising a theme evening or
one-time event

Organising an event
Organising activities in a partneris
space or together

Social media Social media
Making or sharing an opinionated Creating or joining a social media
social media post or slogan challenge
Social media
Interviewing decision-makers or Social media
interested people and sharing Creating a social media campaign
answers
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- Blue: peace, trust, kindness.

- Red: hurry, danger, strong feelings.

Light yellow: joy and optimism.

Bright yellow: jealousy and fear.
- Green: problem solving, calm, hope.
- Black: mystery, strength, sadness or fear.
:] White: new beginnings, honesty, peace.

B Purple: creativity, imagination, wisdom.

Light orange: warmth and friendliness.
Bright orange: aggression.

Pink: kindness and childlike joy.

The psychology of colours: Sergio De
Dios Gonzélez ja Valeria Sabater
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https://mielenihmeet.fi/professional/sergio-de-dios-gonzalez/
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https://mielenihmeet.fi/professional/valeria-sabater/
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Self-assessment of impact

How did it feel?

What did | learn? Or gain for myself?

How can | use this learning in the future?

Other notes:

How do you think the activity went?

Who might we have influenced or
reached?

How could this be developed further?
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You can make an impact even without being
visible.

| want to speak up about things that matter to me.

| know many ways to influence.

You donit always need money or power to make a
change.

Failing is part of influencing.

Influencing is a skill you can learn.

One action can start a bigger change.
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